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The Evolution of Audiences

MOBILE AUDIENCES
2016 Mad-Tech Solutions

By segmenting all apps within 
our network in compliance with 

IAB categories, we serve ads with 
increased contextual relevance. 

By analyzing mobile browsing 
patterns we profile user intent and 
segment audiences by consumer 

interest.

By observing GPS coordinates 
of a device ID we serve targeted 
messaging in real-time based on 

historically visited market locations. 

By examining a user’s engagement 
history, we determine which types of 

content  they are most likely to interact 
with in the future.

CRM Lite

How?

CRM IntegrationMAD Tech Integration

For brands that do not have a CRM 
system, Addictive will build a 'CRM 

Lite' for your mobile audiences.

Not all marketing technology is built 
to integrate into a demand side 

platform, and that's okay. Our data 
management team will match your 
device ID's and IP addresses to the 

Addictive audience network.

MAD tech is the confluence 
of marketing, advertising, and 

technology. As a company we have 
built our tech to easily integrate 
into your marketing technology. 

With the right strategy, this 
provides a competitive edge to 

brand marketers.

Your Device ID's are
in a marketing cloud.

Integrate your audiences into 
Addictive demand side platform 

EngageFront for advanced targeting.

We collect consumer 
data by pixeling your 

brand site and matching 
the IP addresses to 

device IDs.

We also collect consumer 
data by adding the 

Addictive SDK to your 
brand app to capture 
device ID's and profile 

your audience.

}
By serving ads 
to those who 
already have 

your app or visit 
your website 
regularly, you 
are targeting 

a qualified 
audience. 

Addictive Mobility is dedicated to empowering brands to reach their mobile audience.
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With the right strategies 
audience based targeting 

is proven to drive higher ad 
engagements and ROAS 

(return on ad spend). 

By properly housing and filtering 
this actionable data, advertisers 
can establish user intent at the 
micro level and build audiences 

at the macro level.

Mobile advertising presents 
massive opportunity for 

consumer data collection as 
the mobile device is kept at an 

arm’s length throughout the day.

More than 100 million 
unique device ID's are 

observed daily. By 
looking at behaviour 
patterns associated 

with device ID's 
we identify, track, 
and build mobile 

audiences.

A brand's ability to define and target an audience has evolved with increased 
access to mobile data. Addictive Mobility, at the forefront of mobile data 

aggregation and analysis continues to drive this evolution. 

Results

High CTR
Downloads

Sign-Ups
Foot Traffic

Leads
Conversions

How Can Brands Benefit? - Audience Extension


